INTRODUCTION
In world investment and trade, the telecom industry has become one of the fastest growing industries regarding consumer demand, conspicuous growth, availability of digital technologies, and infrastructure (International Telecommunication Union, 2011; Schmid and Daniel, 2009) . Mobile phone subscribers across the world reached five billion in 2010 (CNet Reviews, 2010) versus 2.6 billion users in 2006 (PCWorld, 2006 . The same holds true for telecom operators of the Middle East and North Africa (MENA) region that witnessed a massive growth and value chain efficiencies in the last ten years which created new markets and tangible opportunities for consumers and businesses alike (Birnik and Cormack, 2010; Madichie, 2011) . Like multinational corporations (MNCS) and their internationalization initiatives (Figueira-de-Lemos, Johanson and Vahlne, 2011), MENA'S telecom operators also had to expand in their regional markets to maintain growth and expansion. No wonder the telecom industry in the MENA region became progressive and staunchly competitive in the region and beyond. Of course, this was also complemented by the process of globalization, urban growth, and opportunities that appeared in global business in the early 2000s (Anwar, 2007) . In today's world investment and trade, telecom-related efficiencies and technologies have introduced mobile phones, digital networks, mobile Internet and other telecommunications infrastructure (Al-Mutawkkil, Heshmati and Hwang, 2009; Howard and Mazaheri, 2009; James, 2010; Kluth, 2008; Standage, 2009) . New industries and intertwined value chains have clearly emerged in the telecom sector raising productivity in various sectors worldwide (see Figure 1) . These technological changes have taken place in just over ten years. Same is the case with the MENA region and other emerging markets (see Table 1 ). 
